
 

 

 

UPDATE ON BEER, WINE & SPIRITS SUMMITS  

 

The conference business is in flux, obviously.  I’ve fielded many calls from 

industry stakeholders and taken much counsel. So with that in mind, it is 

my decision to push forward with our annual Summits in mid-January at 

the Hotel del Coronado in San Diego, with the expectation that things will 

be safer by that time. I may be delusional, and it may not happen to be 

honest.  

 

But my hope is that we can have the conference in person by then, and I’m 

betting on the come that this could actually end up being an epic conference 

for the ages, even if perhaps it’s reduced in size to allow for social 

distancing. 

 

So here’s my offer.  Buy your tickets to the conferences today, and if at ANY 

point between now and then you don’t feel safe to come, we will refund 

your money. Period. I’ve been assured The Hotel Del will also refund your 

room charges, no questions asked. No risk.  

 



If you’re like me and itching to get out of the house, but still not completely 

sold on an in-person event in a big conference room, with your registration 

you also have the option of coming to the Hotel Del, watching the 

presentations in your hotel room, and then attending the outdoor 

networking receptions which will be held on the beach, where everybody 

can socially distance amongst a fresh sea breeze.  

 

That’s what I’ve got. That’s all I got. But ironically, we have the best speaker 

lineup this year than we’ve ever had, with more to come.  Out of hardship 

comes opportunity.  

 

We have execs lined up from:  Mike’s, Constellation, MC, Gallo, Southern 

Glazers, Geloso, Boston Beer, Diageo, Walmart, Amazon, Cutwater ….. and 

several more.  (Some speakers may appear virtually depending on the 

situation at the time). 

 

Take a look at the agenda so far, in no particular order:  

 

Beer Industry Summit:  

 

–John Shea, new CMO of Mike’s Hard Lemonade, (that took over from 

Sanjiv, in his first beer industry public appearance). 

 

–Bill Newlands, President and CEO of Constellation Brands (the fastest 

growing beer company in the U.S. despite inevitable product shortages due 

to Covid-19). 

 

–Pete Marino, President of Emerging Growth, Molson Coors Beverage 

Company, (who has introduced more new product partnerships in the last 

two months than anybody).  

 

–Paul Rene, US Business Director, Geloso Beverages. (The fastest growing 

malt FMB marketer you’ve never heard of.)  

 



–Jim Koch, Founder and Chairman of the Board of Directors, The Boston 

Beer Co.  (Truly, Twisted ….. His company’s stock price is broaching $1,000 

a share — ’nuff said.)  

 

–Sam Calagione, Founder, Dogfish Head Brewing Co. (Once the smallest 

brewery in the U.S. makes good and is consistently growing.) 

 

–Jason Fremstad, Vice President, Adult Beverage, Walmart. (It’s a retailer 

based in Arkansas.  Not really sure why we invited them — they must be 

important.  Ha, I tease, huge influencer on how bev-alc is sold.)  

 

-Mary Guiver, Global Senior Category Merchant, Beer & Spirits at Whole 

Foods Market.  (High end retailer – in tune with where the market is going. 

They are also owned by a larger company.  Hint: It starts with an A.)  

 

–Patrick Livingston, Principal, Client Insights, Beer, Wine and Spirits, IRI 

Worldwide.  (They have all the numbers, all the numbers in the world.)  

 

Wine & Spirits Summit, next day (discount if you come to both): 

 

-Stephanie Gallo, CMO, E&J Gallo.  (Gallo, who produces the best bev-alc 

executives in the world and is considered best-in-class in marketing and 

chain sales.)  

 

-Claudia Schubert, US and Canada Spirits head, Diageo, (The largest spirits 

company in the world and a master marketer of brands.)  

 

-Cory Rellas, CEO, Drizly (Covid taught us that online ordering from home 

is actually a thing, and that it’s here to stay. Drizly is the leader in bev-alc 

home delivery.)  

 

-John Wittig, Chief Commercial Officer, Southern Glazer’s Wine & Spirits. 

(The largest bev-alc distributor in the world, and growing.)  

 

–Alexandra Evans, CMO, Precept Wine. (Cool wine, well defined.)  



 

-Earl Kight, Founder/Head of Sales, Cutwater Spirits, (How a 

quintessential beer guy is making it in the craft spirits world — with other 

beer people.)  

 

-Merrilee Kick, CEO, Southern Champion/BuzzBallz.  (This stuff is moving 

and moving fast at the Point-of-Sale at checkout. It’s a grab-and-go option 

that is often ignored.) 

 

-James Morissey, co-founder, Maison No.9.  (Post Malone and others have 

proved that celebrity partnerships matter.  Here’s why.)  

 

-Kurt Jetta, Executive Chairman and Founder, TABS Analytics.  (All the 

numbers, all the numbers in the world.)  

 

And more…… 

 

It is my hope that I will get to see each of you there in a safe environment. 

-Harry 

 

Register for both here>>  

 

Or call Jessica at 210-805-8006 

 

Thanks,  

 

-Harry 

https://beernet.com/annual-beer-industry-summit/

